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Appendix B. Program Logic Model

The Program Logic Model is a diagram showing the progression of implementation activities
among the young gay/bisexual participants, within the community at large, and within the
service organization.

Please note: The materials on the following pages have been reproduced from the
Mpowerment Project Replication Package. References to pages, figures, modules, or
appendices refer to the Replication Package modules, rather than this document.
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